TRUGONG DAl HOC KINH TE
Khoa Quin tri kinh doanh

BANG TRONG SO NOI DUNG MON HQC

Modn: Nhip mdn Martketing / Nguyén ly Marketing Mai mén hoc: BSA 2002 S6 tin chi: 03
] Cap d9 2(% Cép 35 3(% )
Ty 1& Cap 46 1(%) b d22(%) P do3C%) Cip d6 4(%)
Noi dung o (Tai tao-Hiéu va Ap | (Lap luin-Phén tich )
{%) (Tai hién-Biét) L L. (Sang tao)
dung) va danh gia)
I. Nhiap mén Marketing 5 5
IL. Thi truémg 15 5 10
III. M&i trudng Marketing 10 5 5
IV. Hanh vi khich hang 10 5 5
V. Chién lugc Marketing mix 60 30 10 20
Téng (%) 100 50 30 20




TRUGNG DAI HOC KINH T#
Khoa Quan tri kinh doanh

CAU TRUC PE THI MON HOC

Mon: Nhap mdon Marketing / Nguyén ly Marketing

Mi mon hoe: BSA2002

Thoi gian 1am bai: 90 phut

S6 tin chi: 03

Chp b 1 Ciip d¢ 2 _ Capaos Cép a6 4
Nai (T4i hién-Biét) (Tii tao-Hiéu+Ap dung) (Lap luin-Phan tich (Sing tao)
du;lg %, ' ' : : ’ va danh gia) ’
Trac nghiém Ty ludn Trac nghiém Tuv luéin Trie nghiém Tu ludn Tric nghiém Tu ludn
SL|TG| P |SL|TG| P |SL|TG| P |SL|TG| P SL|TG| P |SL|TG| P |SL |TG| P [SL|TG| P
I 5 51115
I 15 | 5| 1|5 1|2
111 10 |5 1|5 1| 2
v 10 (5 115 1|2
v 6 |301!30]30 511 2 > ‘195/ 20
Tong | 100 | 50 | 50 | 50 15| 15 | 30 2 | 25| 20
%a 100 50 30 20
% 100 50 30 20
Ghi chu:

- Céc chir viét tat: SL: S lugng cdu hoi; TG: thdi gian lam bai khuyén nghi cho mbi cau héi; B: diém s cho mbi céu hoi (Thang diém 100).

- Dé thi gdbm cb 65 cdu tric nghiém va 2 cau tu luén.

Chit nhiém by mdn
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Chii nhi¢m khoa
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