
TRUONG D~I HOC KINI-I TE
Khoa Quan trj kinh doanh

BANG TRQNG s6 NQI DUNG MON HQC

Mon: Nguyen Ii quan trj kinh doanh Mii mon hQc: BSA 2103 S6 tin chi: 03

cap dQ 1(%)
cap dQ 2(%) clip dQ 3(%)

dp dQ 4(%)TY l~
NQi dung/Cluro'ng

(Tai hi~n-Bi~t)
(Tai tl}o-Hi~u va (L~p lu~n-Phfin

(%)
Ap dl.mg) tich va danh gia)

(Sang tl}o)

NQi dung I.
30 20 10

Kinh doanh va mai tmcmg kinh doanh (chu'O'ng 1, 2, 3)

NQi dung lI.
20 10 5 5

Can nguiri va 16 chtrc, Marketing (chu'O'ng4,5)

NQi dung lII.
20 10 5 5

San xuAt (chuang 6, 7)

NQi dung IV.
30 10 10 10

Tili chinh, k~ toan (chuang 8, 9, 10)

T6ng 100 50 30 20



TRUONG OAI HOC KINI-I TE
Khoa Quan tr! kinh doanh

CAU TRUC DE THI MON HQC

Mon: Nguyen Ii quan tr! kinh doanh. Mil mon hQc: BSA2103

Thiri gian lam bai: 90 phUt

s6 tin chi: 03

C~p iii} 1 C:lp iii}2
C~p iii} 3 C:lp iii}4

(Tai hi~n-Bi~t) (Tai t'.\o-Hi~u+Ap d\IDg)
(qp lu~n-Phan tich (Sang t'.\o)

Ni}i dung % va ilanh gia)

Tdc nghi~m 1'1,1' lu~n Tdc nghi~m 1'1,1' lu~n Trilc nghi~m 1'1,1' lu~n Trilc nghi~m 1'1,1' lu~n

SL TG D SL TG D SL TG D SL TG D SL TG D SL TG D SL TG D SL TG t>

I 30 10 I 2 I 10 10

11 20 5 I 2 1/2 8 5 1/2 10 5

III 20 5 I 2 1/2 7 5 1/2 10 5

IV 30 5 I 2 I 10 10 I 10 10

TAng 100 25 25 50 3 35 30 2 30 20
% 100 50 30 20

% 100 50 30 20

Ghi chti: - Cac chaovitlt tit: SL: s6 hrc;mgdiu hoi; TG: thai gian cha m6i cau hoi; D: ditlm s6 cha m6i cau hoi (Thang di~m 100).

-f)~thi baa g6m 10 cau tric nghi~111dung/sai (N(\i dung I); 15 cau tric nghi~m nhi~u I~'aCh9n (N(\i dung 11,111,IV); va 5 cau hoi W lu~n
(N(\i dung I, II, Ill, m6i n(\i dung co 1 cau; N(\i dung IV co 2 cau).

Chi! nhi~m hi}mon

~7uZ
rBi' ~ UrJi
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